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DIGITAL ADVERTISEMENT
The digital advertisement refers to the use of the internet to market goods and services. Digital advertising is the practice of delivering promotional content to consumers through the use of online and digital tools such as personal computers, laptops, mobile phones, and other digital media platforms. The targeted audience receives information through social media messages, mobile apps. Search engines, promotional emails, and company websites. Many businesses are producing similar products and commodities and therefore need to compete for the available market. With the changing technology, advertisers need to stay on top of the latest digital channels to capture as many customers as possible.
Digital channels are effective and efficient forms of sales channels. Digital channels are electronic sales platforms. The most common digital channels include The Web, email and messaging apps, online events, digital media, and online games. The Web forms the largest sales channel comprising of social media and video sharing sites. Research done by (Gunnelius, 2011) indicates that social media platforms such as Google, Twitter, Instagram, Facebook, and YouTube among many others are the sources of the audience for many growing businesses. Through the use of the Web, one can easily grow their business at the comfort of their homes, offices, or stores. Business owners can speak to consumers and customers at any point in the world to receive orders, make deliveries, and receive payments and consumer complaints and feedbacks. (Frank, 2009) adds that media channels have created a vast connection between producers, brands, and consumers. Digital media channels have brought an infinite development of media from news bulletin and show business to digital interfacing through technology. 
The internet has made contact between a business organization and its product consumers easy, faster, and cheaper through utilizing social media channels. With the fast changing technology, business organizations should keep up the pace to catch up with the shifting markets. As people shift their preferences in the use of social media sites, the advertisers also need to do so to satisfy the consumers.
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